DESCRIPTION OF JAMES GARNER: “WHAT 
A BENZEDRINE TAKES WHEN IT'S TIRED” 


As Hollywood director George Sea- 
ton observes: “James Garner is what a 
benzedrine takes when it’s tired.” 

The inexhaustible energy and almost 
incredible physical endurance of James 
Garner is as much a part of him as his 
accepted good looks, imposing physique 
and unique admission (for Hollywood) 
that he enjoys what he is doing — 
which is working. 

There isn’t a motion picture pro- 
ducer who hasn’t put in his bid for 
Garner. As one nationally syndicated 
writer put it, “If MGM had struck oil 
they couldn’t be planning more impor- 
tant activities than they are for James 
Garner, now that. they have him under 
contract.” 

The writer referred to the fact that 
on the heels of his latest Metro-Gold- 
wyn-Mayer film, “36 Hours,” a drama- 
tic story of the fateful hours before 
D-Day, the studio immediately an- 
nounced plans to star Garner in the 
screen version of Leon Uris’ novel, 
“Armageddon,” one of Metro’s biggest 
projects for 1965. He had previously 
starred at MGM in “The Wheeler 
Dealers” and “The Americanization of 
Emily,” 

“Work is something I enjoy,” Garner 
says. “If I didn’t I wouldn’t be doing 
what I’m doing. I chose acting. No one 
forced me into it. And the pay’s good.” 
In fifteen years, Garner has upped his 
salary from $65 a week as a gasoline 
station attendant to a six-digit annual 
income. 

Acting is only part of his work pro- 
gram. He is also a good businessman 
and recently bought in on a bank. In 
addition to this investment he owns an 
apartment house, a percentage in an 
automobile parts company, an interest 
in a shopping center and a couple of oil 
wells. 

“Acting is an insecure way of earning 
a living,” he reasons. “Merely because I 
like being an actor is no reason why 
I should jeopardize the security of my 
family. Nor does the fact that I am 
an actor automatically rule me out as a 
businessman. I employ a good business 
manager and some good lawyers, They 
worry for me.” 

Garner is quick with a quip, shuns 
publicity, yet is friendly with the press 
(no mean achievement) and makes no 
pretense at being anything but a family 
man. His wife and two young daughters 
have priority. 

His sense of humor always shows. 
He even kept it intact throughout 
a lengthy lawsuit to break a former 
studio contract and divorce himself 


TENSE EPISODE! 


James Garner violently silences 
a terrified Eva Marie Saint in a 
tense scene of Metro-Goldwyn- 
Mayer’s “36 Hours.’’ Rod Tay- 
lor also stars in the gripping 
drama of thirty-six suspense- 
ful hours during World War IT, 
in which the history of the 
world might have beenchanged. 


Still 1826-42 36 Hours Mat 1-C 


James Garner, playing a cap- 
tured American Intelligence 
officer who has been ‘‘aged”’ 
by the Nazis in a remarkable 
experiment, finds difficulty in 
recognizing himself in Metro- 
Goldwyn-Mayer’s ‘°36 Hours.”’ 
Eva Marie Saint and Rod Tay- 
lor also star in the suspenseful 
drama of an ingenious trick 
played by the Germans in an 
effort to obtain vital details of 
the Normandy Invasion. 


Still 1826-17 36 Hours Mat 1-B 


from the highly successful TV series, 
“Maverick,” 

“I found that no one knew Jim Gar- 
ner,” he said. “They only knew 
Maverick. This does something to a 
man’s ego. No matter how much some- 
one protests that he has no ego, don’t 
believe it. Show me an actor without 
an ego and I’ll show you a dud.” 

Frankness makes up a big part of 


Garner, a trait which has him univer- 
sally tagged as a “nice guy.” He’s frank 
about the fact that he wants to be a 
good actor and that he isn’t satisfied 
to be a mere “Hollywood personality.” 

“Garner is that rarity among young 
actors, one who cannot be _ typed,” 
points out Seaton, his director on “36 
Hours.” “He is the perfect, handsome 
leading man and has proved it opposite 
such stars as Doris Day, Audrey Hep- 
burn, Shirley MacLaine and any num- 
ber of others. But watch him as the 
serious American officer of ‘36 Hours.’ 
This is a role which demanded depth 
of feeling and emotional sensitivity.” 

Garner’s personal magnetism off- 
screen is equally potent. During the 
Yosemite location on “36 Hours,” he 
was the catalyst of the troupe, which 
included 160 Hollywood extras in addi- 
tion to co-stars Eva Marie Saint and 
Rod Taylor, He had Taylor, along with 
Seaton and producer William Perlberg, 
on the nearby golf course an hour be- 
fore cameras turned at 8 a.m. 

After dinner, whenever he discovered 
anyone, Miss Saint, included, who 
hadn’t seen the glories of Yosemite, he 
was at the wheel of his convertible to 
drive the 27 miles over hairpin-curved 
roads to show off Yosemite’s Fire Fall 
and Big Trees. 

When everyone else was ready to call 
it a day, Garner was just beginning— 
benzadrine (pure Garner) at work! 


CROSSES OCEAN 10 
MAKE STAR ‘OLDER’ 


For Metro-Goldwyn-Mayer’s taut 
new drama, “36 Hours,’ James Garner 
spent a week of location filming in Lis- 
bon, Portugal. 

It is here that sequences were filmed 
in which Garner, playing a U. S. In- 
telligence officer who has been kid- 
napped by the Nazis, wakes up in the 
belief that six years have passed since 
he was kidnapped. Thus, he has to look 
six-years older. 

This entailed a special make-up prob- 
lem, since the “aging” effect had to be 
a highly subtle one. 

When ordinary make-up ministra- 
tions failed to achieve the desired re- 
sults, co-producers William Perlberg 
and George Seaton put in a hurry call 
to the MGM Studios. 

On the following day, a plane arrived 
in Lisbon bearing famed make-up ex- 
pert William Tuttle. And within an 
hour, Garner was ready to go into his 
scene—looking exactly six-years older ! 


CAST 


Major Jefferson Pike --..--........ James Garner 
Anna Hedler 2-22-25. es Eva Marie Saint 
Major Walter Gerber ...............--- Rod Taylor 
MitorSchack 37a see ces Werner Peters 
ERIS tices een ncoree ee. He esee ea John Banner 
General Allison -................--- Russell Thorson 
Colonel Peter Maclean ...........- Alan Napier 
Lt. Colone] Ostermann .............. Oscar Beregi 
Captain Abbott 2.22... Ed Gilbert 
GermaniGuard) ee Sig Ruman 
=| Kc feet eRe Ta eee Celia Lovsky 
GorporalitKenier: 2:23.52. 2 Karl Held 
[tie fo) eee Sarasa ee Ae Er, Martin Kosleck 
Charwomanis..2. es Marjorie Bennett 
German Soldier .................--- Henry Rowland 
GermaniSoldier’-.22...2)=----. Otto Reichow 
GermanAgent -_-.....---._-.-- Hilda Plowright 
DENKGF aose-sctvens ceoss ee Walter Friedel 
temkeras eo te Joseph Mell 


Produced by William Perlberg. Directed by 
George Seaton. Screen Play by George 
Seaton. Based on ‘Beware of the Dog’ by 
Roald Dahl. And a story by Carl K. Hittle- 
man and Luis H. Vance. Music Composed 
and Conducted by Dimitri Tiomkin. Director 
of Photography: Philip H. Lathrop, A.S.C. In 
Panavision. Art Direction: George W. Davis 
and Edward Carfagno. Set Decoration: Henry 
Grace, Frank McKelvy. Film Editor: Adrienne 
Fazan, A.C.E. Assistant Director: Donald 
Roberts. Make-Up Supervision: William Tut- 
tle. Hair Styles by Sydney Guilaroff. Record- 
ing Supervisor: Franklin Milton. Made in 
cooperation with Cherokee Productions. A 
Perlberg-Seaton Production. Presented by 


Metro-Goldwyn-Mayer. 


MANHANDLED 


Eva Marie Saint, co-starred with 


James Garner and Rod Taylor in 


Metro-Goldwyn-Mayer’s taut dra- 
ma, “36 Hours,” played her most 
“punishing” role in the new film. 

First, she gets slapped around by 
Garner when he discovers that she 
has betrayed him. 

Then, Werner Peters, playing the 
“heavy,” hurls Miss Saint across a 
room, punches her and ends up 
throwing her down a flight of stairs. 

By the time “36 Hours” was com- 
pleted, the actress had some blue 
bruises to match her blue eyes! 


MAKE DESPERATE ATTEMPT TO ESCAPE 


James Garner and Eva Marie Saint make a desperate attempt 
to escape from pursuing Nazis in this scene from Metro-Gold- 
wyn-Mayer’s ‘*36 Hours.”’? Rod Taylor also stars in the gripping 
and suspenseful drama in which the events that transpire 
within thirty-six hours during World War II might have changed 
the history of the world, It was directed by George Seaton. 


Still 1826-49 


36 Hours Mat 2-F 


James Garner and Eva Marie Saint find an unsuspected ally in 
John Banner in their attempt to escape from their Nazi pur- 
suers in this scene from Metro-GoldwynMayer’s ‘‘36 Hours.’ 
Rod Taylor also stars in the gripping drama of thirty-six sus- 
penseful hours in which the history of the world might have 
been changed. It is a new Perlberg-Seaton production. 


Still 1826-46 


36 Hours Mat 2-E 


TERRIFYING SUSPENSE MARKS MGM'S EXPLOSIVE “36 HOURS,” 
STARRING JAMES GARNER, EVA MARIE SAINT AND ROD TAYLOR 


Said to be based on an actual plot 
perpetuated by the Nazis during World 
War II, Metro-Goldwyn-Mayer’s “36 
Hours,” starring James Garner, Eva 
Marie Saint and Rod Taylor, is a drama 
of terrifying suspense. 

The thirty-six hours of the title is 
the time period in which the outcome 


of the war might have been fatefully 
changed if an ingenious scheme de- 
vised by the Germans to gain vital in- 
formation about the Normandy Inva- 
sion had succeeded. 

In the crucial hours before the in- 
vasion, U. S. Intelligence officer Major 
Pike (Garner) arrives in Lisbon from 
London fully briefed on the plans for 
D-Day. Led into a trap, he is captured 
and put under heavy sedation, and then 
is flown to Bad Alstadt, Bavaria, in a 
coffin. 

In a remarkable project, the Nazis 
have given the isolated resort a com- 
plete and deceiving transformation. 
Signposted “U. S. Military Hospital, 
Allied Occupation Forces,” its staff, pa- 
tients and equipment are identifiably 


GI, including Medical Major Walter 
Gerber (Taylor) and Anna Hedler 
(Miss Saint), a young nurse who has 
shed all her tears as a former concen- 
tration camp prisoner, 

When Pike regains consciousness, he 
finds that he is a considerably older 
looking man, as the result of extra- 
ordinary “aging” experiments per- 
formed on him while he was uncon- 
scious. He is persuaded to believe that 
the date is 1950, that for the past six 
years he has been an amnesia victim, 
and that the Allies have won the war. 
He is thus induced to talk freely about 
the invasion and to reveal the plans of 
what he believes to be a past event. 
However, one detail of an occurrence 
which happened to Pike just prior to 
his leaving London has eluded the wily 
Nazis and his suspicions are aroused. 
He forces the nurse to admit that the 
date is June 2, 1944, and with growing 
horror realizes what has happened. 

To tell more of the plot of “36 
Hours” would rob the spectator of the 
unremitting suspense which helps to 
make this such a gripping film. Suffi- 
cient to say that both Pike and Anna 


Hedler become victims of a relentless 
persecution, one in which the German 
medical officer Gerber is faced with the 
choice of putting humanity before duty 
to his country. And the tense climax, in 
which Pike and Anna attempt to escape 
to the Swiss border pursued by a vicious 
Gestapo agent (Werner Peters), is a 
terrifying experience. Having dis- 
covered the date and place of the Allied 
invasion, what use does the enemy make 
of this information by which the fate of 
the world could hang in the balance? 
The answer is as explosive as it is 
dramatic. 

“36 Hours” is the latest collaboration 
of William Perlberg and George Sea- 
ton, the producer-director team who 
have given the screen such effective 
pictures as “Counterfeit Traitor’ and 
“The Bridges at Toko-Ri.” The pic- 
ture was photographed in Panavision, 
with certain exteriors filmed in Portu- 
gal and other locations shot in Cali- 
fornia at Yosemite National Park, 
where the American “hospital” and 
compound were constructed. Dimitri 
Tiomkin composed and conducted the 
musical score. 


FAMILY FIRST, CAREER SECOND, BUT EVA 
MARIE SAINT MAKES A SUCCESS OF BOTH 


Some of Eva Marie Saint’s best 
friends are critics, They say such nice 
things about her. 

“She nudges a role into existence, 
working softly, placidly and with in- 
finite attractiveness,’ wrote Walter 
Kerr of the New York Herald Tribune. 
Even the New York Times unbends to 
observe: “Miss Saint has the ability to 
give tenderness and_ sensitivity to 
genuine romance.” 

Yet her current film, Metro-Gold- 
wyn-Mayer’s “36 Hours,” is only her 
eighth since winning an Academy 
Award for her initial screen role in 
“On the Waterfront,” almost ten years 
ago. 

This “under exposure” has been by 
choice. She has placed her husband, TV 
director Jeffrey Hayden, and two small 
children above her career, refusing to 
leave them for far-off locations, The 
decision has cost her nearly two million 
dollars. One deal alone, for ‘El Cid,” 
would have brought her $350,000. 
Studios have never been reluctant to 
offer her scripts or to meet her six-digit 
fee. 

William Perlberg, the producer of 
“36 Hours,” voiced the general opinion 
of Miss Saint when, during a lecture 
before a group of USC and UCLA 
Cinema Arts students, he said: “In 
movies, personality is often more im- 
portant than talent for a star, whereas 
in the theatre the reverse is almost in- 
variably true. Of course, every once ina 
while you find a star who has both, like 
Eva Marie Saint.” 


Eva Marie Saint, as the nurse 
who becomes involved in the 
most terrifying hours in one 
man’s life in Metro-Goldwyn- 
Mayer’s taut and suspenseful 


drama, ‘°36 Hours.” James 
Garner is the man whom Miss 
Saint is forced to betray, with 
Rod Taylor third star of the 
Perlberg-Seaton production. 


Still 1826-70 36 Hours Mat 1-F 


The actress makes no pretense about 
the fact that she likes to work. “The 
time has come for me to be doing more 
than one picture a year,” she recently 
declared. “The children are now old 
enough to start school and will be away 
from home during the day. I don’t un- 
derstand how actresses can leave their 
children for long periods of time. They 
survive, I suppose, but I don’t know 
how.” 

With the exception of “Exodus,” 


Miss Saint has refused roles efor any 
picture requiring foreign locations. 


“On that one we went as a family,” 
she explains. ‘My husband’s television 
series was vacationing and we bundled 
our son, Darrell, and daughter, Laurie, 
into carry-alls and took them with us. 
But that isn’t always possible.” 

Not that she finds time hanging heavy 
between her movie assignments. Apart 
from reading scripts and books that 
might be suitable for films, the actress 
finds supervising the care of her ram- 
bling country home a full-time job. Set 


in two-and-a-half acres in the hills of 
3rentwood, its grassy slopes and groves 
of sycamore trees provide ample space 
for the family pets. These include a 
dog, guinea pigs, rabbits, turtles, gold- 
fish, two lizards and-a dozen chickens. 

“The chickens have made our son 
the ‘egg man’ of the neighborhood,” she 
laughs. “At fifty-cents a dozen, Dar- 
rell rates the Robert Taylors, Karl 
Maldens and Dennis Days among his 
customers.” 

Miss Saint’s selectivity has brought 
her a wide variety of roles. After her 
film debut opposite Marlon Brando, she 
played the comedy lead with Bob Hope 
in “That Certain Feeling.” Then came 
“Raintree County” with Elizabeth Tay- 
lor and the highly dramatic “Hatful of 
Rain.” This was followed by “North 
by Northwest,” in which her incendiary 
love scenes with Cary Grant revealed 
a “new” Eva Marie Saint. “Exodus” 
came next, then “All I’all Down” with 
Warren Beatty. 

One television appearance with Bob 
Hope broke the two-year hiatus be- 
tween “All Fall Down” and the cur- 
rent “36 Hours,” in which she co-stars 
with James Garner and Rod Taylor in 
a strong dramatic role. She plays a 
German nurse brainwashed by the 
Nazis into betraying an American of- 
ficer. 

“We had a wonderful time on this 
picture, which is based on a true inci- 
dent Director George Seaton came 
across during research he was doing in 
Washington, D.C. It takes quite a while 
before audiences will be able to deter- 
mine whether I’m the heroine or the 
‘heavy’ of the story. When you have 
a suspenseful part like that, you can 
really get your teeth into it.” 

On completion of “36 Hours,’ Miss 
Saint was interviewed by columnist and 
author Maury Schumach, who wrote: 
“Hollywood would be happy if the 
world image of the industry was Eva 
Marie Saint.” 


No wonder she wants to get back 
into harness! 


LOSES OUT THIS TIME 


Rod Taylor is the romantic type 
who usually doesn’t accept a “No” 
from the heroine on the screen. 

However, for once he doesn’t get 
the girl — Eva Marie Saint — in 
Metro-Goldwyn-Mayer’s suspense- 
drama, “36 Hours.” It’s James Gar- 
ner who winds up with Miss Saint 
in his arms. 

On the other hand, Taylor has 
done all right in his past pictures, in 
which he has romanced such glam- 
our queens as Betty Davis in “The 
Virgin Queen,” Elizabeth Taylor in 
“Giant,” Debbie Reynolds in “The 
Catered Affair,’ Shirley MacLaine 
in “Ask Any Girl,” Maggie Smith 
in “The V.I.P.s” and, most recently, 
Jane Fonda in “Sunday in New 
York? 


DARING EXPERIMENT USED BY NAZIS TO FOMENT INFORMATION 


Hote 


Under the direction of German medical officer Rod Taylor, Rudolph Anders attempts a remark- 
able experiment in ‘‘aging’’ an unconscious James Garner in a tense sequence of Metro-Gold- 
wyn-Mayer’s ‘36 Hours.”’ At right, Eva Marie Saint, posing as a nurse, holds photographs of 
Garner and his father, used as a guide in the experiment. Garner enacts a U. S. Intelligence 
officer, who has been captured by the Nazis and from whom they hope to gain information 
about the impending Normandy Invasion. The suspenseful film was directed by George Seaton. 
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36 Hours Mat 3-A 


HOLLYWOOD INGENUITY TRANSFORMS YOSEMITE LANDMARK INTO 
NAZI MILITARY CAMP FOR REALISTIC SETTING IN “36 HOURS” 


Transforming a United States Na- 
tional Park into the Black Forest of 
Bavaria is only part of a day’s work for 
a movie company on location. But it can 
be baffling to the unsuspecting tourist. 

Yosemite’s Wawona Hotel on the 
Chowchilla Mountain and Inspiration 
Point Road has been the haven of weary 
travelers for the past 100 years. Rooms 
are at a premium. The hotel’s vista- 
windowed dining room is noted across 
the continent for gourmet menus, But 
recently, no one ventured to ask for 
overnight sanctuary or even a sandwich. 
The reason was due to a sign which 
had been stretched across Wawona’s 
Victorian facade, reading: UNITED 
STATES MILITARY HOSPITAL. 

This is the illusion of movie-making. 
It is illusion within illusion—the placing 
of an Allied Army Hospital into an 
alleged Nazi military camp where there 
actually is a stately Yosemite resort 
hotel. The camouflage was for the new 
Metro-Goldwyn-Mayer picture, “36 
Hours,” a unique and exciting suspense- 
drama, starring James Garner, Eva 
Marie Saint, Rod Taylor and Werner 
Peters, and revolving around an inci- 


Rod Taylor and Eva Marie Saint hold down a violent James 
Garner in one of the scenes of Metro-Goldwyn-Mayer’s ‘36 
Hours,”’ gripping and dramatic story of thirty-six suspenseful 
hours in which World War II history might have been changed. 
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36 Hours Mat 2-C 


dent which occurred in the fateful hours 
prior to D-Day. 

The illusion created by an array of 
pseudo-doctors, patients, nurses and 
military personnel is only a natural oc- 
currence when a film company like 
MGM’s “36 Hours” transports actors, 
directors, cameramen, construction 
crew, a company of 160 Hollywood ex- 
tras and a half-million pounds of equip- 
ment from a motion picture studio into 
the Big Trees of Northern California. 

Twenty-eight vehicles and sixteen 
drivers moved the equipment, which 
included two ten-ton trucks hauling two 
ten-ton trailers packed with 65,000 
pounds of materials. Three buses with 
a seating capacity of 42 passengers 
each; two 1400-amp generators, a 600- 
amp generator, two ambulances, three 
station wagons, two ten-passenger 
stretchouts, five passenger cars and 
eight military vehicles of World War 
II vintage were part of the space-age 
caravan. 

Personnel of the film crew and extras 
commandeered the Wawona _ Hotel, 
whose lower floors were converted into 
dressing rooms, wardrobe storage and 
make-up salons, The picture’s stars and 
Director George Seaton lived in red- 
wood cabins huddled among the Big 
Trees, two miles distant from the main 
lodgings. A shuttle service on a fifteen- 
minute time schedule provided trans- 
portation back and forth to work and 
to meals. 


Pastoral Setting 


The beauty of the surroundings of 
the cabins occupied by the stars made 


up for the inconvenience of the secluded 
location, Squirrels chased  bluejays 
through the cabin doors and deer pre- 
emtorily pushed open windows to de- 
mand early morning handouts. Should 
anyone elect to walk the two miles to 
the hotel (a feat which James Garner 
insisted on each dawn) he was tripped 
by chickadees, wrens, mud swallows 
and baby deer. 

Neither deer, birds, squirrels nor bear 
feared man. However, when the rump 
of a 600-pound brown bear came into 
camera view one early morning, man 
feared beast. When the bear made no 
attempt to leave but merely made him- 
self comfortable and remained to watch 
the movie-making, work resumed as 
usual. Any ego build-up of stars was 
shattered when it turned out that the 
scene Director Seaton was_ shooting 
with Garner, Eva Marie Saint and Rod 
Taylor happened to be located at the 
bear’s favorite Yosemite site—the park 


dump! When the company moved out, 
the bear moved in and ate his dinner. 

Despite the beauty of the surround- 
ings, the grandeur of the cascading 
falls, the froth-churned Merced River 
and the Tuolomne Meadows bursting 
with wild flowers, a film location can 
pose a number of problems for a com- 
pany of such proportions as the “36 
Hours” contingent. 

First and foremost is weather. It 
snowed, rained, hailed, sleeted and was 
sunny, all within a fifteen-minute pe- 
riod. Food is another poser, The Wa- 
wona chef prepared his palate-titillating 
menus, offering a variety of choices, 
for the first three days until 120 out of 
160 continued to order shrimp cocktails 
and either broiled steak—rare—or lob- 
ster tails. 

Then there’s the solemn oath taken 
by any and every motion picture com- 
pany which enters a National Park, 
doubly so when a site like the Wawona 
is the locale. In all its one-hundred 
years, no movie company previously 
had trod its soil. Any evidence that 
Yosemite was ever transformed into 
Bavaria, or the Wawona Hotel into an 
Allied Military Hospital had to be to- 
tally wiped out 24 hours after the “36 
Hours” exodus. Compliance with this 
condition was the only way Producer 
William Perlberg could get into the 
National Park area for his picture. 


A guilt-ridden Eva Marie Saint 
evades James Garner’s ques- 
tioning in Metro-Goldwyn- 


Mayer’s ‘36 Hours.’? Rod 
Taylor also stars in the grip- 
ping drama of thirty-six sus- 
penseful hours in which 
World War II history might 
have been changed. 


Still 1826-15 36 Hours Mat 1-A 


* x PERLBERG-SEATON «xx 


“Jack Spratt could eat no fat. 
His wife could eat no lean. And 
so between the two of them, 
they licked the platter clean.” 


No two individuals in the realm of 
show business are as unlike as William 
Perlberg and George Seaton but in their 
25-year association they have, like Jack 
Spratt and his contrary wife, “licked 
the platter clean.” 

With “36 Hours,” starring James 
Garner, Eva Marie Saint and Rod 
Taylor, their third film under a multi- 
ple contract at Metro-Goldwyn-Mayer, 
the team of Perlberg-Seaton celebates 
its Silver Anniversary, a unique 
achievement in a community noted for 
short memories and professional feuds. 

Perlberg, square-built, brusque 
beetle-browed, is the producer-business 
executive. Seaton, tall, gentle-spoken, is 
the writer-director. 

“Bill takes a load off my shoulders 
by being the ‘heavy,’ ” Seaton declared. 
“As the director, I remain neutral and 
let him be the tough one.” 

“Oh, we’re not so different,” shrugged 
Perlberg. 

“We fight all the time,” Seaton con- 
tradicted. 

“We may have a disagreement or two 
on story points,” conceded Perlberg. 

“How about politics, Bill?” asked 
Seaton. (Perlberg is a staunch, active 
Republican; Seaton a dedicated and 
even more active Democrat. ) 

Seaton vacations at the seashore. 
Perlberg owns a Palm Springs desert 
home, 

During the Yosemite location for 
“36 Hours,” Seaton lived in a spacious 
cabin two miles from the main hotel 


where Perlberg enjoyed room and bath 
a step from the crowded lobby. Pre- 
dawn mornings found Seaton fishing 
with Rod Taylor, Perlberg spent eve- 
nings on the golf course out-driving 
James Garner. 

Seaton, eleven years Perlberg’s jun- 
ior, started writing for the producer on 
“The Doctor Takes a Wife” after 
Perlberg had seen some of Seaton’s 
comedies, including the Marx Brothers 
hits, “A Night at the Opera” and “A 
Day at the Races.” 

“When I told Bill that I didn’t want 
to write any more comedy scripts, he 
merely said, ‘Just keep writing funny 
answers.’ ” 

After producing four comedies in a 
row, Perlberg was assigned by 20th 
Century Fox to “Song of Bernadette.” 
He gave the writing assignment to 
Seaton, which immediately brought 
down the wrath of studio heads. 

“T out-screamed them,” said Perlberg, 
“and what happened? George won an 
Oscar nomination!” The picture also 
won an Academy Award for a young 
newcomer, Jennifer Jones. 


Two Academy Awards 


Perlberg’s judgement was further 
justified when “Miracle on 34th Street” 
won Seaton an Academy Award for 
best screen play. “The Country Girl,” 
which Seaton also directed, brought him 
his second Oscar and an Academy 
Award for its star, the present Princess 
Grace (Kelly). 

Their “Bridges of Toko-Ri” won a 
citation from the Department of the 
Navy; “The Big Lift” an equivalent 
award from the Department of the Air 
Force; and such films as “Claudia,” 
“State Fair,” “Apartment for Peggy,” 


“Teacher’s Pet” and “Counterfeit 
Traitor” hit the box-office jackpot and 
delighted audiences all over the world. 

They also present a united front in 
sharing professionl and civic interests. 
Perlberg is founding president of the 
Screen Producers Guild. Seaton is a 
three-term president of the Motion 
Picture Academy of Arts and Sciences 
and former president and vice-presi- 


dent, respectively, of the Screen Writ- 
ers and Screen Directors Guild. Their 
names appear on the founders’ list of 
the Motion Picture Industry Council 
and each is active in campaigns on be- 
half of the Motion Picture Country 
Home. 

Ranking with these posts is the Perl- 
berg-Seaton cooperative training pro- 
gram for university students majoring 
in theatrical arts. First of its kind in 
the country, the program now is in its 
tenth year and six to eight students 
monitor each Perlberg-Seaton produc- 
tion from inception to release. Perlberg 
holds a faculty post at UCLA and 
Seaton serves on the Beverly Hills City 
Board of Education. 

In July of 1961, Perlberg was se- 
lected by the State Department as a 
U.S. delegate to the Moscow Film 
Festival. A year earlier, Seaton became 
the recipient of an Honorary Life 
Membership in the National Parent- 
Teachers Association. He also holds the 
Jean Hersholt Humanitarian Award. 

Perlberg was born in New York City 
and graduated from Cornell University. 
Seaton is a native of South Bend, In- 
diana, and an Exeter man. Perlberg 
: a baseball fan. Seaton prefers foot- 
ball. 

Last year, shortly after Seaton un- 
derwent surgery, Perlberg followed 
him in the hospital. They recuperated 
in different parts of the world—Perl- 
berg in Paris, Seaton in Malibu, They 
met six weeks later on the sound stages 
at MGM to start “36 Hours,” based on 
a true espionage incident they had un- 
covered during the filming of ‘“Counter- 
feit Traitor” in Europe. 


Eva Marie Saint shows James Garner the identification number 
tattooed on her arm in a Nazi concentration camp in this 
scene from Metro-Goldwyn-Mayer’s ‘‘36 Hours.”’? The powerful 
drama of intrigue and suspense also stars Rod Taylor. 


Still 1826-13 


36 Hours Mat 2-B 


TRY MEMORIZING THESE TONGUE-TWISTERS 


A blotting-paper memory is essential 
to any actor, but Rod Taylor was given 
a memory assignment almost beyond 
the call of duty for his role as a psy- 
choanalyst in Metro-Goldwyn-Mayer’s 
suspenseful drama, “36 hours,’ co- 
starring. James Garner and Eva Marie 
Saint. 

In one sequence in which he attempts 
to explain Garner’s supposed amnesia, 
Taylor found himself wallowing in the 
labyrinth of such _ psychoanalytical 
terms as “functional hysterical,” “ex- 
pedient of complete nihilism’ and 
“syhygmonamometer.” 

The last term was the straw that 
broke the camel’s back. 

After Taylor had stumbled on the 
word in four rehearsals Director 
George Seaton relented. 

Much to the relief of a by this time 
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tongue-tied Taylor, the director substi- 
tuted the shorter word, “traumatic” ! 


Composer-conductor Dimitri 
Tiomkin, who created the music for 
Metro-Goldwyn-Mayer’s “36 Hours,”’ 
starring James Garner, Eva Marie 
Saint and Rod Taylor, has garnered 
more awards than any other Holly- 
wood composer. Tiomkin has won 
four Academy Awards, two for “High 
Noon” and one each for “The High 
and the Mighty” and “‘The Old Man 
and the Sea.” In addition, he has 
been nominated for the “Oscar” 
twenty-four times. “36 Hours,” a 
William Perlberg-George Seaton pro- 
duction, marks the composer’s 30th 
anniversary in the motion picture 
music field and his 125th feature 
film. 


HOME COOKING! 


First day’s filming on Metro-Gold- 
wyn-Mayer’s “36 Hours,” starring 
James Garner, Eva Marie Saint and 
Rod Taylor, proved to be a picnic 
for Miss Saint and Garner, 

For the al fresco sequence, the 
actress and Garner munched on 
fried chicken, watercress  sand- 
wiches and pop. 

Moreover, the studio’s catering 
department was spared the job of 
providing the eatables. 

Miss Saint had prepared all the 
food herself in the morning and 
brought it to the set neatly wrapped 
in a cardboard box. If she had to 
spend the next several hours eating, 
she was determined that it would 
be food she liked. 

There were no complaints from 
co-star Garner, who enjoys home 
cooking as much as anyone else. 


EVA'S BACKYARD 
AN AMATEUR Z00 


Eva Marie Saint’s Brentwood home 
in California is fast becoming a Holly- 
wood farmyard. 

Already on the premises are Theo- 
dore, the guinea pig, a cottontail rabbit 
answering to the name of Robert, a 
lizard called Chuck and the Labrador 
dog, Prince, with a recent addition be- 
ing nine hens—nameless. 

However, Miss Saint explained to 
James Garner, her co-star in Metro- 
Goldwyn-Mayer’s “36 Hours,” her 
young son, Darrell, is now becoming 
a financial genius. He sells the eggs 
contributed by the nine hens for fifty- 
cents a dozen and estimates that his 
year’s income will approximate $100. 

On her return home that night, the 
actress found another addition to the 
barnyard, She was greeted by a honk- 
ing goose — compliments of James 
Garner ! 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 
MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 


Gestapo agent Werner Peters confronts captured American 
Intelligence officer James Garner with a cyanide tablet as 
nurse Eva Marie Saint looks on in this scene from Metro-Gold- 
wyn-Mayer’s ‘*36 Hours.’? Rod Taylor also stars in the tense 
drama of thirty-six suspenseful hours in which World War II 
history might have had a different ending. 


Still 1826-36 


36 Hours Mat 2-D 


ROD TAYLOR ACQUIRES OR LOSES ACCENT 
TO MEET EXIGENCIES OF VARIOUS ROLES 


Every time Rod Taylor opens his 
mounth—a new accent comes out ! 

When the actor originally arrived in 
Hollywood from his native Australia, 
he spent much of his time trying to lose 
his “down-under” accent. Later he had 
to re-acquire it for his role as the 
Australian business tycoon in “The 
WAP sa? 

Now he plays the part of a German 
officer who “speaks like an American” 
in Metro-Goldwyn-Mayer’s exciting 
new drama, “36 Hours,” in which he 
co-stars with James Garner and Eva 


Marie Saint. 


Could he put humanity before 
duty to country? That is the 
question faced by Rod Taylor 
as the Nazi doctor asked to 
perform a unique experiment 
on captured American Intelli- 
gence officer James Garner 
in Metro-Goldwyn-Mayer’s “36 
Hours.’? Eva Marie Saint also 
stars in the exciting drama. 


Still 1826-65 36 Hours Mat 1-E 


And, on completion of this picture, 
Taylor went directly into “Young Cas- 
sidy,” in which he plays the title role 
in the story of Ireland’s Sean O’Casey 
as a youth. Nothing less than an Irish 
brogue would do for this part. 

“T was so excited at the thought of 
working in this picture that I tele- 
phoned its director, Jack Cardiff, as 
soon as I learned that I’d been selected 
for the part,’ declared Taylor. “But 
I was struck dumb when Cardiff, in an 
effort to reassure me, said, ‘Don’t 
worry, son, we'll get along fine. After 
all, you’re IRISH, aren’t you?’ ” 


Now, how does a broth of a lad from 
Australia get around that one? 

In a steady rise of popularity and 
stature since arriving in Hollywood less 
than ten years ago (Taylor won a plane 
ticket to London as part of a newspaper 
critics award for his acting, stopped off 
in California on the way, and remained 
there) this fast-rising actor has pro- 
vided the answer to those who bewail 
the dearth of new stars. 

“The kookie period of Hollywood is 
passing,” he states. “Big pictures and 
stars have come back. My ambition is 
some day to measure up in a small way 
to the talent of Spencer Tracy, and I 
am trying to learn all phases of the film 
business. When I read a script, I ap- 
proach it from not only an actor’s point 
of view but from that of a director. 


Knew His Man 


“Before we started ‘36 Hours,’ our 
director, George Seaton, gave each of 
us—James Garner, Miss Saint, Werner 
Peters and myself—a detailed biogra- 
phy of the respective characters we 
were to play. As Gerber, the German 
doctor more interested in scientific re- 
search than in being a good Nazi, I had 
a full outline of the man—where and 
when he was born, his background and 
education, his likes and dislikes. I knew 
Gerber before I stepped in front of the 
cameras.” 

Taylor refuses to tag this as method 
acting. “It’s knowing your subject,” 
he says. I don’t believe in self-indul- 
gence at the expense of the audience. 
Seaton gave each of us motivation by 
helping us to know the character we 
were to portray, but his first emphasis 
was on the story. 

“The picture is in the best tradition 
of escape entertainment. Based .on a 
true incident, it tells of a fantastic 
Nazi plot during World War II, when 
an American Intelligence Officer (Gar- 
ner), who knows the time and place 
of the planned D-Day invasion, is al- 
most duped into giving up this vital 
information. I can tell you, the suspense 
is really something !” 

Busy with one film after another, his 
popularity skyrocketing after his suc- 
cess in the “Hong Kong” television 
series and such pictures as “Sunday in 
New York” and “The Birds,” this has 
been quite a year for Rod Taylor. 

He and former New York model, 
Mary Hilem, celebrated their first wed- 
ding anniversary on the romantic 
Yosemite Big Trees location for “36 
Hours.” 

“Only one thing bothered my wife,” 
says Taylor. “She wondered why I in- 
sisted on talking to her with an Irish 
brogue !” 
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James Garner and Eva Marie 
Saint make adesperateatltempt 
to escape from pursuing Nazis 
in one of the suspenseful scenes 
of Metro-Goldwyn-Mayer’s “36 
Hours.”’ Rod Taylor also stars 
in the gripping drama of thirty - 
six hours during World War II, 
in which the history of the 
world might have beenchanged. 


Mat |-D 


Nurse Eva Marie Saint stands by as Rod Taylor makes certain 
that James Garner is unconscious in this scene from Metro- 
Goldwyn-Mayer’s ‘36 Hours.’? One of the most suspenseful 
dramas ever brought to the screen, the story casts Garner as an 
American Intelligence officer. Captured by the Nazis, they 
perform a remarkable ‘‘aging’’ experiment on him in an at- 
tempt to gain information about the Normandy Invasion. 
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EXPLOIT AGING ANGLE 


With the aid of make-up, James Garner ages about ten years 
in ten minutes in ‘36 HOURS.” This is an angle for tieing in 
with television and department store make-up demonstrations. 
Use a reverse tie-in line: ‘James Garner gets older, but here’s 
how to look younger.’’ Be sure and distribute Still no. 1826- 


POS-1 to all newspapers. 


AGING CONTEST 


Interest newspaper amusement editors and television person- 
alities in running this aging contest to plug James Garner’s 
change in ‘‘36 HOURS.”’ Readers and viewers will be asked 
to write in and identify these MGM “‘oldsters’’ and the pic- 
tures in which they aged. You can run the contest all at once 
or run a still a day to build up interest. Award complimentary 
passes and/or promoted prizes. 


LEFT SIDE DOWN Debbie Reynolds in ‘‘How The West Was Won”’ 
Tony Randall in ‘7 Faces of Dr. Lao” 
Carroll Baker in ‘How The West Was Won’’ 


RIGHT SIDE DOWN Laurence Harvey in ‘‘Wonderful World of Brothers Grimm’’ 
Deborah Kerr in ‘Edward, My Son” 
George Peppard in ‘How The West Was Won”’ 
Order Stills Nos. 1826-POS-1 and POS-6 


NUMBERS CONTEST 


Listed below are some motion pictures ‘‘greats’’ that used a number in the 
title. Interest a radio personality or newspaper editor in using this contest 
where listeners or readers fill in the missing number, Offer winners com- 
plimentary passes to the latest and greatest in number-title movies, ‘36 
Hours.’’ This is a good contest for use on throw-a-ways. 


“TWO Sisters From Boston” 
‘Music For MILLIONS” 
“FOUR Horsemen of the Apocalypse”’ 
‘Her TWELVE Men" 

“SEVEN Faces of Dr. Lao’’ 
“THREE Little Words’’ 

“TEN Thousand Bedrooms” 
“THIRTY Seconds Over Tokyo” 
“As THOUSANDS Cheer"’ a 
‘The THIRTY-NINE Steps"’ 


MAKE YOUR OWN 


PROMOTION KITS 


1. With the co-operation of your local telegram office, you can paste up telegrams at a very low 
cost. Make up telegrams reading ‘‘YOU HAVE ONLY 36 HOURS." 


2. Have these telegrams delivered by an attractive young lady in trench coat and slouch hat (a 
la foreign intrigue). They should be delivered to all the ‘‘influentials’’ in your community with 
a sense of humor: newspaper columnists and editors, radio and television personalities and 
reviewers, socialites, big businessmen, politicians, etc. 


3. 36 hours after the delivery of the telegram, have the young lady deliver a parcel which will 
make a loud ticking noise due to a cheap alarm clock inside you can buy from a five and dime 
store. You can paint out the numbers on the clock and substitute art and copy. 


4. Enclose the paperback, record, a few stills, passes and a little pill box marked: CVANIDE— 
to take in case you miss seeing “36 HOURS.” 


Build up the suspense element by posting the following copy outside your theatre and using 
above your ads. 
SO THAT YOU MAY APPRECIATE ‘36 HOURS” TO ITS FULLEST EMOTIONAL 
IMPACT, THERE WILL BE NO ONE ADMITTED AFTER THE PICTURE HAS STARTED. 


Be sure and post your starting times in your ads and outside your theatre. 


LOCAL MARATHONS 


Exploit ‘‘36 HOURS"’ time theme by getting local co-operation on marathons. 


*& GET local disc jockeys to play nothing but World War II tunes for 36 hours. People will call in 
and identify the tunes to win passes. 


* TIE-IN with charity telethons and marathons where highest donators and winners win free passes 
in exchange for playdate mention at the event. 


%*& RUN ‘36 HOURS" around the clock for 36 hours at your theatre awarding a promoted prize 
to people who sit through the entire 36 hours. Peg this contest to younger patrons. 


* ENCOURAGE a group of local retail stores to run a special sale lasting for 36 hours. Induce 
them to take out a co-op newspaper ad centering your playdate ad. Apply the same idea to 
throwaways. 


BALLYHOO 


= Inform local media and post copy on an A-Board letting the public know that anyone who 
celebrates their 36th birthday during your playdate will receive a complimentary pass. Presen- 
tation of birth certificate will be necessary. 


™ Give promoted gifts to first 36 patrons on opening day. Get a local disc jockey to invite listen- 
ers to send in cards with their names and addresses. Have a drawing of 36 cards and award 
promoted prizes to the lucky persons. 


™ Use a sidewalk stencil with the imprint ‘‘36 HOURS.’ Also make use of bumper strips, stickers, 
post cards, matchbooks, etc. Get a co-advertiser to share the costs. 


™ Tie-in with local stores so that the number ‘'36"’ on a sales slip entitles the buyer to compli- 
mentary passes. 


™ Give discount passes to all patrons who have license numbers, phone numbers or social security 
numbers with various combinations of 3s and 6s. 


™ Urge local soda shops to advertise a 36¢ special like a sundae and a hamburger. 


™ Hold a 36 hour treasure hunt getting the cooperation of a local disc jockey. Hide 36 items at 
an address with ‘'36”’ in it on 36th St. or Avenue. Give hints on the air for 36 hours starting 
off vague but getting more specific as zero hour approaches. Work with a local merchant to get 
him to donate prizes and ballyhoo the contest. 


LUCKY 


Here's your chance to develop superb lobby showmanship and a busy boxoffice! 


Arrange for local merchants to sponsor a carnival wheel in your lobby. Play money with promo- 
tional copy will be made available to customers when they buy from the merchants involved. They 
will bet the play money in order to win promoted prizes and/or passes. Arrange the game so that 
the wheel has numbers from 1 to 36. 


Offer the participating retailers lobby identification, ad mentions, heralds, etc. In return, ask them 
to promote the event via their own ads, direct mail and instore and window displays. 


Get the co-operation of a big local charity. Players would play with real coins with all proceeds 
going to the charity. Prizes can be passes and promoted goods. Make sure the charity gets your 
playdate mentioned in all local media. 


PAPERBACK 
TIE-IN 


Contact your local Popular Library 
distributors because they are han- 
dling the paperback adaptation of 
“36 HOURS.” They are also dis- 
tributing a rack card which adver- 
tises the book and the movie. Invite 
these distributors along with lead- 
ing paperback retailers to your 
sneak preview; their cooperation 
is valuable. Get them to advertise 
the paperback along with your 
playdate on their delivery trucks. 
Get your playdate information 
printed at the bottom of the rack 
cards. Present the paperback to the 
first (x number of) admissions. En- 
courage local libraries who also 
deal in paperbacks to display ‘'36 
HOURS”’ with other World War Il 
fiction. 


LIBRARY AND BOOK STORE PROMOTIONS 


Encourage libraries and book shops to display famous World War II novels along with stills 
and playdate copy for ‘‘36 HOURS.’’ These establishments are always interested in promo- 
tions to increase circulation and sales. Here is an opportunity for them to focus attention on 


1-MINUTE LIVE ANNOUNCEMENT 

ANNCR.:: In “36 HOURS” James Garner will live the most fan- 
tastic spy adventure plot ever conceived. In “836 HOURS” Eva 
Marie Saint will play the most dangerous game a woman ever 
played with one man. In “36 HOURS” Rod Taylor will execute 
the most bizarre scheme ever conceived. In MGM’s “36 HOURS” 
you will experience suspense . . . the equal of which you’ve never 
felt before. “86 HOURS” .. . the motion picture about one man 
who held the fate of millions in his hands . . . one man who was 
tricked into revealing the truth . . . and when he did, HE WASN’T 
BELIEVED. See and experience one man’s 36 hours of terror 
when he wakes up to find his body and mind . . . changed. SEE 
James Garner, Eva Marie Saint and Rod Taylor in MGM’s “36 
HOURS.” 


30-SECOND LIVE ANNOUNCEMENT 

ANNCKR.: In “36 HOURS” James Garner will live the most fan- 
tastic spy adventure plot ever conceived. In “36 HOURS” Eva 
Marie Saint and Rod Taylor will execute one of the most bizarre 
schemes in history. In MGM’s “386 HOURS” YOU will experience 
suspense . . . the equal of which you’ve never felt before. See and 
experience one man’s 36 hours of terror when he wakes up to find 
his body and mind . . . changed. SEE James Garner, Eva Marie 
Saint and Rod Taylor in MGM’s “36 HOURS.” 


20-SECOND LIVE ANNOUNCEMENT 

ANNCR.:.: In “36 HOURS” James Garner, Eva Marie Saint and 
Rod Taylor will live the most bizarre spy adventure plot ever 
conceived. You will see and experience one man’s 36 hours of 


fantastic terror. You will experience suspense . . . the equal of 
which you’ve never felt before. SEE MGM’s “36 HOURS.” 


10-SECOND LIVE ANNOUNCEMENT 


ANNCR.: In “36 HOURS” you will see the most fantastic spy 
adventure plot ever conceived. SEE James Garner, Eva Marie 
Saint and Rod Taylor in MGM’s “36 HOURS.” 


FAN CLUBS 


The James Garner and Rod Taylor Fan Clubs, with members all over 
the U. S., will be happy to help you promote ‘‘36 HOURS” in your 
community. Local members can arrange theatre parties, distribute 


World War Il fiction. Offer to display these books in your lobby in return for cooperation: heralds, help with contests, arrange school publicity, etc. Send fan 


club presidents a letter asking for members’ names in your vicinity. 
Enclose self-addressed stamped envelope. 


JAMES GARNER FAN CLUB 
Patricia A, Persico, Pres., 58 Kenmore Ave., Newark 6, N. J. 


ROD TAYLOR FAN CLUB 
Liz Ploger, Pres., 15330 Weddington, Van Nuys, Calif. 


“Run Silent, Run Deep" by Edward Latimer Beach ® “The Bridge Over The River Kwai" by Pierre Boulle ® “Don't 
Go Near The Water” by William W. Brinkley ® “Never So Few" by Tom T. Chamales ® “Away All Boats” by 
Kenneth M, Dodson ® “The Winston Affair’ by Howard Fast ® “The Bridge” by. Manfred Gregor ® “Catch 22" 
by Joseph Heller ® “The War Lover'’ by John Hersey ® ‘From Here To Eternity" by James Jones ® “Guns of 
Navarone" by Alistair Maclean ® ‘The Naked and The Dead’ by Norman Mailer © “‘The Cruel Sea” by Nicholas 
Monsarrat ® “The Sixth of June" by Lionel S. Shapiro * “The Young Lions” by Irwin Shaw ® “Battle Cry” by 
Leon M. Uris ® ‘‘The Caine Mutiny’ by Herman Wouk. 


TRAILERS ail THEATRE TRAILER TV TRAILERS RADIO E.T.s 


Available from your local 60, 30 and 20 seconds in 
RADIO E.T.s 


National Screen Service branch. length. Contact your MGM 
A FIGHTING CAMPAIGN 


Field Press Representative. 
“36 HOURS” is a motion picture about a fantastic war experience. Anyone who has ever 
had any connection with our armed forces will be enthusiastic about the film. Stir up a fighting 
spirit in your community to publicize ‘‘36 HOURS.” 


Two at 60 and 20 seconds in 
length. Contact your MGM 
Field Press Representative. 


BLONDES DO HAVE MORE 
Fun! 


Interest local beauty salons in a ‘‘BLONDE 
PROMOTION.” For a special price, women 
will be able to get a dye and set treatment 
as well as complimentary passes to see ‘'36 
Hours.’’ Get the beauty salon to mention 
‘36 Hours”’ in their ads. Provide them with 
window cards and stills of Eva Marie Saint. 
Order stills no. MGM EVA MARIE SAINT 
IZ19E, F246, L288. 


™ There are jeeps, both war vintage and modernized, in your community. Round up as many 
as you can for a ballyhoo parade. Encourage your American Legion, Veterans of Foreign 
Wars, local USO, etc., to help you. 


= Let all your local radio and television personalities as well as columnists know that you want 
honored veterans to contact you. Ask these men to lend you their medals and decorations 
which you will display with printed information as to who won them and what for. Be sure 
all local media know about the display. Opening night, have the honored veterans photo- 
graphed with their medals and submit photo to local media. Have local newspaper run a 
series about these men and their unusual war experiences to tie-in with ‘‘36 HOURS.’’ 


™ Make your opening night a gala occasion by inviting military and civilian leaders, local 
media personalities, better film councils, veterans organizations, etc. 


™ Decorate your theatre lobby with flags, tributes, and if possible, World War II artillery. 


™ Get a photostat of the D-Day edition of your local newspaper. From the stat, make up a 
herald incorporating D-Day headlines and ads for ‘‘36 HOURS.” 


DISC JOCKEY CONTEST 


Get the disk jockey to play other soundtrack scores by Dimitri Tiomkin. Listeners will phone 
or write in the movie title in order to win records and/or passes. Tiomkin has won four Oscars 
and did the scores for ‘‘Lost Horizon,’’ ‘‘Giant,’’ ‘‘The Unforgiven,’’ ‘‘High Noon,” ‘“‘The 
Alamo,” ‘‘Circus World,’ ‘‘Fall of the Roman Empire,”’ ‘‘The Old Man and the Sea,” ‘‘The 
Sundowners,”’ ‘‘Guns of Navarone,”’ ‘55 Days at Peking,’’ and ‘‘Duel in the Sun.”’ All of these 
scores are available on records. Another contestfor disk jockeys would be to have listeners guess 
the titles of 36 songs in the order in which they are played. All titles can have a number in them 
or can be of World War Il vintage. 
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(QD) All advertising material in this pressbook, as well as all other newspaper 
and publicity material, has been approved under the MPAA Advertising 
Code as a self-regulatory procedure of the Motion Picture Association of America. 
All inquiries on this procedure, which is voluntarily subscribed to by the major 


motion picture companies, may be addressed to: Advertising Code Administrator, 
Motion Picture Association of America, 522 Fifth Ave., New York, N. Y. 


Copyright © 1965 by Metro-Goldwyn-Mayer, Inc. All rights reserved. Magazines, newspapers 
and radio stations granted customary use. Country of origin U.S.A. In furnishing this press 
ook, M-G-M does not thereby imply that this picture has been licensed for exhibition. 


Printed in U.S.A. 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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